


































































STEP 4

� If the packaging proportions permit 

it, then where possible the logo and 

brand name and the text elements 

on the front face should be the same 

size as on the main face. Note: This 

is possible in the example illustrated 

here, but does not always work. 
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Layout of the front face – version 1
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� As the proportions of this packaging 

do not permit otherwise, the logo and 

brand name and the text elements on 

the front face need to be scaled down 

from those on the main face. You can 

also reduce the margin to 3 grid units 

to gain more space for text and image 

elements.

STEP 4
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Layout of the front face – version 2
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� As the proportions of this packaging 

do not permit otherwise, the logo and 

brand name and the text elements on 

the front face need to be scaled down 

from those on the main face. You can 

reduce the margin to 2 grid units.

✁ In this example the product name 

can be 2 grid units high and 1 unit 

distance from the subline, which itself 

is 1 unit high.

STEP 4
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Layout of the lid – version 3
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� As the lid of this packaging opens 

in the middle, take care to ensure that 

no design elements touch or cross the 

centre line.

STEP 4
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Layout of the lid – version 4

The red and green numbers indicate the number 

of grid units to be used.
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STEP 5

� If the packaging proportions permit 

it, then where possible the logo and 

brand name and the text elements on 

the left face should be the same size as 

on the main face.

✁ If this is not possible, the logo and 

brand name and the text elements 

on the left face will need to be scaled 

down from those on the main face.

✂ You can also reduce the margin to 

3 grid units to gain more space for text 

and image elements.
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Layout of the left face – version 1 and 2
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STEP 5

� As the proportions of this packaging 

do not permit otherwise, the logo and 

brand name and the text elements on 

the left face need to be scaled down 

from those on the main face. You can 

reduce the margin to 2 grid units.
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Layout of the left face – version 3

The red and green numbers indicate the number 

of grid units to be used.
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� If the packaging proportions permit 

it, then where possible the logo and 

brand name and the text elements on 

the left face should be the same size as 

on the main face. Note: If the propor-

tions of this packaging do not permit 

otherwise, the features bar can also be 

horizontal, requiring the logo and brand 

name and the text elements on the left 

face to be scaled down from those on 

the main face.

✁ You can also reduce the margin to 

3 grid units to gain more space for text 

and image elements.

STEP 5
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Layout of the left face – version 4

The red and green numbers indicate the number 

of grid units to be used.

The product name is always justii ed l ush left with the brand name.
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Layout of the right face – version 1

STEP 5

� There are no strict rules on where to 

position the features bar on the right 

face. In order to show larger feature 

images, you can also align the bar ho-

rizontally and have it extend to the left 

edge of the face.

✁ If the packaging proportions permit 

it, then where possible the logo and 

brand name and the text elements 

should be the same size as on the 

main face. Note: This is possible in the 

example illustrated here, but does not 

always work. 

The red and green numbers indicate the number 

of grid units to be used.
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Layout of the right face – version 2

� As the proportions of the packaging 

do not permit otherwise, the logo and 

brand name and the text elements need 

to be scaled down from those on the 

main face. 

✁ You can also reduce the margin to 

3 grid units to gain more space for text 

and image elements, and to account for 

the packaging design.

✂ In this example the product name 

can be 2 grid units high.

STEP 5

The red and green numbers indicate the number 

of grid units to be used.
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STEP 5

� As the proportions of this packaging 

do not permit otherwise, the logo and 

brand name and the text elements on 

the right face need to be scaled down 

from those on the main face. You can 

reduce the margin to 2 grid units.

✁ In this example the product name 

can be 2 grid units high.
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Layout of the right face – version 3

The red and green numbers indicate the number 

of grid units to be used.
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� As the proportions of the packaging 

do not permit otherwise, the logo and 

brand name and the text elements need 

to be scaled down from those on the 

main face. You can also reduce the 

margin to 3 grid units to gain more 

space for text and image elements.

✁ In this example the product name 

can be 2 grid units high.

✂ The logo and brand name can also 

be placed above the manufacturer‘s 

address at the bottom right of the 

face. Its size will vary according to the 

amount of text.

STEP 5
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Layout of the right face – version 4
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STEP 6

� You can reduce the margin to 3 grid 

units when designing the back face

 if required due to the amount of text. 

✁ If the packaging proportions permit 

it, then where possible the product 

name should be the same size as on the 

main face. 

✂ The logo and brand name is placed 

above the manufacturer‘s address at 

the bottom right of the face. Its size will 

vary according to the amount of text.
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Layout of the back face – version 1
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� The back faces are identical to the 

front faces in this packaging type

STEP 6
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Layout of the back face – version 2 to 4
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� Some packagings include foreign 

language texts on the base.

Align the texts to the layout grid inside 

the margin.

The texts are in negative print on Blau-

punkt dark blue [100/58/0/30].

✁ If the base of the packaging will not 

be used for texts or icons, then print the 

entire surface in Blaupunkt dark blue 

[100/58/0/30].
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Layout of the base

STEP 7

The red and green numbers indicate the number 

of grid units to be used.
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SPECIAL FORMATS
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� In cases where the packaging is es-

pecially small or wide, it may be neces-

sary to deviate from some of the sizes 

specii ed in this manual.

✁ If a packaging is as small as that of 

the Pocket Radio BA10, you can increase 

the type size from 3 to 4 grid units for 

the product name. You may also scale 

up the height of the subline by 2 grid 

units.
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Special formats

The red and green numbers indicate the number 

of grid units to be used.
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If you experience diffi  culties designing extreme packaging formats or imple-

menting the specii cations of the Blaupunkt Packaging Manual, please do 

not hesitate to contact Blaupunkt Brand Management GmbH (see reverse).

We will be happy to help you.
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� If required, you can scale down the logo and brand name to a height of 

3 grid units on packaging for a Soundbar. However, the layout grid calculated 

earlier is maintained as the basis for the design.
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PAPER AND CARDBOARD SUGGESTIONS
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� It is only possible to provide limited 

suggestions on which cardboard to use.

When selecting a suitable material, 

you will need to consider the respective 

product‘s size and weight.

✁ As a rule, corrugated cardboard 

should be used to protect the products. 

Depending on the packaging‘s size, 

weight and type, you can use all lutes 

from B to F.

The smaller the lute (B > F), the 

smoother its surface structure and 

the less apparent the corrugation 

will be underneath the print.

If necessary, you can also use a double-

walled material, with the iner lute 

always facing outward.

✂ Coated ofset paper should be used 

for printing, and then laminated onto 

the corrugated cardboard.

A UV glossy coating should also be

applied to lend the print extra brilliance. 

This increases customer perceived value 

and makes colours appear stronger and 

brighter.
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Paper and cardboard suggestions
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SAMPLE PAGES FOR A PRODUCT CATALOGUE

55

�✁✂✂✄☎✆✝✞ ✟✠✡☛✠☞ ✁✠✌✍✠✎✏✡✎✆✑✒✆✓✡✎☞✏✔✕✖✏✡✗✗ ✘✘ ✙✘✖✙✄✖✚✛ ✚✄✜✘☎



People – LifestyleThe covers, introductory and catalogue 

pages of the Blaupunkt catalogues 

may show lifestyle images from stock 

photo agencies.

The photos should appear authentic, 

but be high quality photography.

Viewers should be able to feel they 

could be part of that scene. The focus 

should be on the faces, telling a simple 

story:

Blaupunkt products make life fun – 

Enjoy it.

When selecting the photos, it might be 

a good idea to ensure that the persons 

shown have something in common 

with your region.

56 Photography
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Blaupunkt – the World of  
Entertainment.

Headline Typeface:  Myriad Pro Light

Colour: black

Size: 32 pt

Line spacing: 35 pt

A Symbol of Quality Becomes a Brand.

Subline Typeface:  Myriad Pro Light

Colour: black

Size: 22 pt

Line spacing: 25 pt

Let Blaupunkt fascinate you. On the following pages, you can 

expect to experience an explosion of innovations from our Mobile 

Entertainment Program.

Copy Typeface:  Myriad Pro Light

Colour: black

Size: 12 pt

Line spacing: 15 pt

Alignment: Justiied lush left, ragged right

Bold type: Myriad Pro Semibold

CD/Radio

  Toploader CD/-R/-RW/MP3 Player

   Cassettenlaufwerk mit Player Funktion

Product label Typeface:  Myriad Pro Regular/Bold

Colour: black

Size: 8 pt

Line spacing: 10 pt

57Typography for the catalogue layout
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� A4 portrait format (210 x 297 mm) 

is the preferred layout for Blaupunkt 

catalogues.

The following layout grid is provided for 

the cover and reverse.

✁ The cover can show a large picture. 

The bottom edge of the picture is 

bordered by an insert area with the 

claim Enjoy it. The area is 30 mm 

high, extends into the picture by 

10 mm and ends in the middle of 

the last column.

� ✁
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� The copy on the inside pages starts 

at a 40 mm distance from the top edge 

of the page.

�
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There are several ways to design the 

cover, which can be adapted according 

to product category:

� Cover showing people/lifestyle

✁ Cover showing a product

The cover should not show more than 

2 products.

� ✁
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� Reverse 

The layout of the reverse is always the 

same, and should only be adapted to 

include the respective address details.

 

�
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� Example of an introductory page 

with a table of contents. Select and 

place images which match the topic.

�
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� Example of a catalogue page with a 

lifestyle photo and subsequent product 

overview.

�
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�

� Example of a catalogue page with a 

product presentation and subsequent 

product overview.
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�

� Example for presenting an individual 

product.

65
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